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Experience. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

Icon Nicholson - Senior Designer |  August 2007 - December 2009
Developing and maintaining brand identities through multiple projects such as site redesigns,
rich media campaigns and cross brand event promotions.

VML, Inc. - Designer | February 2006 - August 2007
Art direction and design for interactive sites and rich media campaigns for various clients.

Freelance Designer | 2003 - Present
Seeking out interesting work that pushes me in new creative directions and allows me the
freedom and time to explore.

Skills. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

Adobe Creative Suite; Photoshop, Illustrator, InDesign, Macromedia; Flash, Dreamweaver,as 
well as traditional medias.

Client Experience. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

Accenture, BT, Burger King, Capitol Records, Hartz Mountain, The McKinsey Quarterly, 
National Grid, Philip Morris, Sears, Sprint, Vanguard, Warcon Records, Xerox.

Education. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

2005 - Bachelor of Arts in Graphic Design The Art Institute of Colorado; Denver, CO.

- thank you for your interest -


